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Donald Bull, Rodolphe Roger : Fans: Advertising Souvenir before purchasing it in order to gage whether or not it
would be worth my time, and al praised Fans: Advertising Souvenir:

2 of 2 people found the following review helpful. Long awaited work!By Tasha IngallsGift for husband at Christmas,
he has been looking for a book of thistype for along time, so was extremely pleased to receive it. Spent many hours
looking at pictures and reading informative articles.1 of 1 people found the following review helpful. A flood of fans -
great reference materia By K. MaxwellThisisreally a picture book, but it will be an essential reference for collectors
of advertising fans. The book contains two collections and each fan has been photographed on both sides in colour and
given an approximate worth value in the marketplace. The fans are then divided into categorizes such as: Agriculture,
hotels motels, restaurants, ships and wine etc.The authors haven't managed to collect every advertising fan ever made
(I can spot a few notable exceptions from my own experience) but this book is packed with art nouveau and art deco
fans - more than I've ever seen in any other book - and it makesit a great reference for collectors.


http://f3db.com/pub/links.php?id=0764340026

Over 1750 photos present more than 1550 fansin all their artistry, some showing both sides. The informative
descriptions of the fans are often amusing. Roughly 100 factoids in boxes accompanying the captions, give readers
extrainsight into these fascinating fans. The fans are divided into forty-three categories, from Agriculture to Wine.
The gorgeous fans of casinos, expositions, hotels, railroads, and theaters are amazing. The delightful fans of the circus
are an interesting contrast to the somber fans of funeral parlors. Fans advertising chocolate and other sweets, beer,
Champagne, cool drinks, and spirits will pique your appetite for advertising fans. The authors are from different sides
of the Atlantic so they were able to amass a dazzling array of fans representing Europe and North America, plusa
handful from other locations. Two indexes show the wide variety of fans by artists as well as manufacturers and
suppliers.

About the AuthorDonald A. Bull has been collecting and writing for decades on subjects including breweries, beer
advertising, Anri wood carving, Champagne collectibles, and corkscrews. Don livesin Virginiawith his wife.
Rodolphe Roger has collected over 2300 advertising fans. Rodolphe lives in France with his wife and two children.



